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Problem formulation. The relevance of devel-
oping rural green tourism in Ukraine is due to the 
urgent need to immediately address the problems of 
socio-economic development of rural areas, which, in 
most cases, are depressing. This will allow to diver-
sify the directions of economic development of the 
Ukrainian countryside, to contain the demographic 
decline and, in combination with other spheres of ac-
tivity, to solve urgent problems of the regions.

Rural green tourism worldwide is a developed 
and highly profitable sector of the economy. With fur-
ther urbanization, the demand for this type of rec-
reation in the world will grow, and therefore – will 
increase the need for rural estates and tourist attrac-
tions that these services can offer. Ukraine has a rath-
er strong resource potential in this area, which has 
not yet received the appropriate level of information 
support, and therefore, as a result, is underused and 
remains in low demand by tourists. This is especially 

true in rural areas, which have a rich cultural and his-
torical heritage, a significant nature reserve and food 
base, but are located at a considerable distance from 
the known tourist routes 1].

In addition, surveys conducted by Ukrainian 
travel agencies among their clients in 2020 show that 
in the context of the COVID-19 pandemic, the demand 
for travel products that provide recreation with a limit-
ed number of people around, but with minimal restric-
tions on their own freedom of action has increased [2]. 
Under such conditions, rural green tourism will be 
able to become an alternative in the organization of 
full recreation in both family and individual format.

Analysis of recent research and publications. A 
wide range of issues of rural green tourism has been 
studied by such foreign scientists as Y. Ramanauskene, 
A. Harhasas, K. Dapkute, K. Dronh, R. Dapkus, A. Kennon, 
V. Kotlinskyi, S.  Medlik, V.  Midlton, M.  Rosite, Y.  Siko-
ra, A.  Steina, Y.  Kholovei and others. Many domestic
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researchers have devoted their scientific publications 
to the general problems of tourism development. In 
particular, we are talking about such scientists as: 
B. Bartmann, M.  Jordi, J.  Kloeze, O.  Beidyk, V.  Kyfiak, 
O. Kolotukha, O. Korol, O. Liubitseva, M. Malska, A. Mok-
liak, G. Chernova, I. Yakovenko. Development and im-
plementation of programs for the development of ru-
ral green tourism is the range of scientific interests of
such domestic scientists as: A. Birkovych, V. Vasylieva, 
P. Horishevskyi, A. Zinchenko, V. Holovatska, T. Zinchuk, 
S. Illiashenko, S.  Melnychenko and others. However, 
the active development and prospects of this type of
tourism requires further research.

According to J. Kloeze rural green tourism is a 
concept that includes all tourism activities that devel-
op in the rural environment [3, p. 15-16].

An alternative definition was given by B. Bart-
mann: “Rural green tourism is a concept that includes 
tourism activities organized and managed by the local 
population, based on close connection with the envi-
ronment – natural and anthropogenic” [4].

The term “rural green tourism” is interpreted by 
Montaner X. Montehano as an activity that takes place 
in contact with nature, life in camps or settlements. 
This activity can be combined with agricultural work, 
acquaintance with life of small settlements, walking 
excursions, studying of fauna and flora [5].

The European organization Euroter gives the 
following definition: “Rural green tourism is tourism 
that supports the development of agricultural regions, 
preservation of cultural heritage and ecology of the 
village, the revival of local traditions and products. 
This type of tourism is characterized by regional iden-
tification and meets the needs of tourists in accom-
modation, food, leisure activities and other services 
that contribute to the sustainable development of the 
social sphere of the village” [6].

According to S. Kuzyk “… in the global econom-
ic crisis, rural green tourism can get a new impetus 
for further development, because many citizens of our 
country will choose for active recreation Ukrainian 
Carpathians, Podilsk or Dnieper regions, rather than 
too expensive foreign facilities on advertised interna-
tional routes” [7, p. 264]. V. Fedorchenko and T. Dyorova 
note that “this type of tourism, by promoting the de-
velopment of small business in agricultural regions, 
gives urban residents the opportunity to actively rest 
in private agriculture, and farmers to improve their fi-
nancial situation…” [8, p. 152].

The purpose of writing the article was to gen-
eralize the theoretical provisions, as well as to deter-
mine the specifics and problems of practical applica-
tion of information support by businesses operating in 
the field of rural green tourism.

The main objectives of this study are:
1) analysis of the current state of information sup-

port of the rural green tourism industry in Ukraine;

2) identifying problems with the use of informa-
tion technology by businesses operating in this field;

3) development of recommendations for improving
the level of information support in the field of rural 
green tourism.

In the process of working on the tasks, the 
following methods of economic research were used: 
analysis  – in identifying internal trends, problems 
and opportunities for the development of the object 
of study, comparative analysis – when comparing in-
dicators in Ukraine with indicators in the world, ab-
stract-logical  – in substantiation of proposals and 
measures for further implementation of information 
support tools in the activities of rural green tourism 
entities, synthesis – when summarizing the results.

Presenting main material. Since the beginning 
of the XXI century and to date, rural green tourism, 
according to WTO experts, according to the pace of 
its development ranks first among the sectors of the 
world tourism industry, and is developing dynamical-
ly. The main driving force of its rapid development is 
the attempt of the progressive world community to 
restore nature, as the living conditions of modern 
man are characterized by the mismatch of the envi-
ronment of his physiological and psychological needs. 
Therefore, in modern economic conditions to meet the 
needs of people living in urban areas, a significant 
role is played by rural green tourism, which is able 
to ensure economic and demographic stability in ru-
ral areas of any country and solve its socio-economic 
problems. The increase in demand for rural recreation 
is also growing due to increased incomes and the 
number of paid vacations, rising levels of education, 
development of transport infrastructure and cheaper 
services. Close interaction of city tourists with tra-
ditional rural cultural life allows to understand and 
respect national customs and traditions more deeply, 
develops the personality, promotes formation of na-
tional self-consciousness [9].

In Europe, the development of rural green tour-
ism was associated with the industrialization of agri-
culture, which in the period after World War II under-
went significant modernization changes. Increasing 
the manufacturability of agricultural work contributed 
to the growth of commercialization of agriculture, re-
ducing the number of farmers and prices for agricul-
tural products, the overall reduction of farm incomes. 
This has led to changes in agriculture as a sector of 
the economy. Based on limited conditions, farmers in 
European countries (France, Britain, Italy, etc.) began 
to look for alternative uses of their assets by diversify-
ing their activities in order to ensure a sufficient level 
of income [10].

Statistics show that 68% of Western Europeans 
spend their weekends in their own country and 20% in 
other European EU member states. In general, about 
90% of Western Europeans stay in Europe during the 
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holidays. Of these, 25% (ie, one tourist out of four) 
spend their weekend in the countryside, taking into 
account the economic point of view (low prices), as 

well as guided by the quality of stay. Data on the type 
of tourist destinations living in the countries of the 
European Union are presented in the table.

The EU's main goal for the development of ru-
ral green tourism is to develop a tourism product that 
provides direct income to agriculture for the continu-
ous improvement of life in rural communities, as well 
as the preservation of historical heritage.

The share of tourism in the general economy 
of Ukraine is a topic of in-depth discussions and as 
of 1 January 2021, according to official statistics, is 
about 3-4% of GDP, which is much lower than the in-
ternational average (equal to 10%). Therefore, tourism 
is practically not taken into account in the formation 
of economic policy at the national level. However, the 
latest data from international structures (primarily the 
UN World Tourism Organization, UNWTO) confirm the 
calculations of domestic experts, who determined this 
share at about 9% of Ukraine's GDP. This gives reason 
to consider that this indicator is much more important 
for the Ukrainian economy than before [12]. According 
to expert estimates, in the case of full disclosure of 
Ukrainian tourism potential, revenues to the budgets 
of all levels may amount to 10 billion US dollars per 
year, so much is received by countries that are measur-

able with Ukraine in terms of tourism and recreation 
potential [13, p. 27].

The concept of “rural green tourism” is a multi-
functional, complex and systemic phenomenon that is 
actively spreading in the economic life of agricultural 
areas of Ukraine and contributing to their economic 
and social development. Leading economists identify 
this category with tourism based on rural estates or 
farms, or in rural areas in general, but does not include 
recreation in a kind of recreational areas. In a broad 
sense, rural tourism is understood as travel for the pur-
pose of recreation and relaxation of the population, 
which involves accommodation in rural areas with 
the involvement of the private sector  [14, p.  41-44].

The relevance of the development of this type 
of tourism in Ukraine is confirmed by global trends in 
the international tourism market. Thus, according to 
the Union for the Promotion of Rural Green Tourism 
in Ukraine, today the international tourism market is 
moving from the recreation model “SSS” (Sea – Sun – 
Sand) to the recreation model “LLL” (Lore  – Land-
scape – Leisure) [15].

Table. Distribution of recreation places of tourists-citizens 
of the European Union depending on the tourist area in 2019

Country 
Area for recreation 

rural mountain town sea cost 

Belgium 25 15 5 55 

Denmark 25 14 19 42 

Spain 27 9 11 53 

France 24 17 13 46 

Greece 8 11 12 69 

Ireland 27 6 37 30 

Italy 11 24 12 53 

Luxembourg 19 12 17 52 

Netherlands 39 13 12 36 

Portugal 29 8 7 56 

Germany  34 15 7 44 

Great Britain 29 13 10 48 

Source: [11]
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According to experts, the most priority regions 
for the development of rural green tourism enterpris-
es in Ukraine are:

1. Western part: Zakarpattia, Ivano-Frankivsk, Lviv, 
Khmelnytsky regions.

2. Southern part: Zaporizhia, Mykolayiv, Kherson regions.
3. Central and Northern parts: Kyiv, Vinnytsia, Pol-

tava, Chernihiv regions [16, p. 15]. The least developed 
rural tourism is in Eastern Ukraine.

The creation of positive associations among 
tourists about recreation in the Ukrainian country-
side was hindered by certain stereotypes, in particular 
about the unsuitability of rural housing, unattractive 
services, low level of staff. Over the last decade, the 
associative connections of tourists about the possibil-
ities of rural tourism have changed in connection with 
their own experience of staying in the village during 
vacations, holidays and weekends using the services 
of agro-villages. Factors such as the socio-economic 
crisis of 2008-2009, the annexation of Crimea, quar-
antine measures related to the COVID-19 pandemic 
contributed to the growth of vacationers in rural areas 
and, accordingly, gaining experience [17].

The experience of Ukraine's European neigh-
bors, first of all Poland, is of great interest  [18, 19, 
20]. Rural tourism was especially active here in the 
1990s and was aimed at creating modern comfort-
able living and recreation conditions in order to 
stimulate the influx of foreign tourists. For Poland, 
as well as for Ukraine, the most notable features of 
the development of rural tourism and its regional 
unevenness are: deep differentiation of natural geo-
graphical conditions and economic uneven develop-
ment of regions, cities and rural areas; historical past 
of specific territories; leisure traditions that have de-
veloped over the past decades, etc. As a specific form 
of activity in Poland, rural tourism is called “economic 
hospitality” [21, p. 4-14].

The generalization of data from the analysis 
of monographs and periodicals of domestic and for-
eign authors, statistics and empirical research allows 
to form the main directions of improving the quality 
of rural green tourism services, namely: the need to 
develop a system for assessing the quality of services; 
organization of staff training in the field of improving 
the quality of services; development and implemen-
tation of a service quality management system, infor-
mation support for the development and operation of 
rural green tourism enterprises.

When forming a quality management system in 
the estate of rural green tourism it must be guided by 
the following principles:

1) to ensure the high technical quality of service, it
is necessary to develop appropriate rules that would 
provide for systematic training of staff employed in 
the service and provide the necessary level of service 
to tourists;

2) differentiation of rural green tourism farmstead
services should depend on understanding the needs 
of the consumer and trying to meet them through an 
individual approach with maximum care;

3) the main task of ensuring the quality of service
is to meet or exceed consumer expectations;

4) service quality assessment should be based on
consumer criteria;

5) the task of the rural green tourism estate is to
meet the expectations of consumers, and not to try to 
anticipate their expectations, which may reach a level 
that is difficult to fulfill;

6) operations management should divide each ser-
vice into a series of sequential actions, where each 
of them contributes to other parts of the process of 
customer satisfaction;

7) consumers judge quality by the original data. 
The task of the rural green tourism estate is to identify 
and eliminate shortcomings as significant obstacles to 
the provision of quality services;

8) each farmstead of rural green tourism needs to
create a system of encouraging the interest of em-
ployees in providing quality services on time, as well 
as personal communication with consumers;

9) appropriate quality of services promotes the emer-
gence of "loyal" consumers in order to ensure contacts 
and increase the income of rural green tourism estates;

10) the main and most important form of control is
to take into account the satisfaction of consumer needs.

Rural green tourism estates should not only 
guarantee the quality of services and the ability to 
meet customer requirements, but also reflect the 
needs of the estate in creating a system of quality that 
is constantly improving [22, p. 78-85].

However, in Ukraine, compliance with world stan-
dards of the tourism industry and high quality in the pro-
vision of tourist services is still an acute problem in the 
field of rural green tourism. This is primarily due to the 
insufficient level of information support in rural areas.

The main and most accessible element of infor-
mation support of business entities working in the field 
of rural green tourism in Ukraine is information tech-
nology, among which the Internet plays a major role.

In the world 2/3 of the tourist product offered 
by rural green tourism is realized through global in-
formation systems. Today, the governments of many 
countries, including the United States, Finland, Britain, 
Sweden, Germany, fund research in the field of commu-
nications  [23, p. 191-193]. The potential tourist does 
not need to spend a lot of time on the selection and 
booking of a particular tourist product: just enter the 
parameters, and the computer system itself provides 
all the necessary information about the tourism service.

According to research by the Institute of Eco-
nomics and Forecasting of the National Academy of 
Sciences of Ukraine, there are about 1 million 250 farm-
steads (households) in Ukraine that can provide rural 
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tourism services, while about 2 thousand farmsteads 
advertise their proposals on the Internet resourc-
es [24, p. 113]. At the same time, in Ukraine, as of July 
1, 2021, about 15.5 thousand villages are registered, 
where about 3.5 million Ukrainians live who do not 
have a high-speed fixed Internet connection. There-
fore, there is a number of problems that slow down 
the process of implementing this technology, namely:

Low level of digital literacy of the rural popula-
tion. It is believed that the low level of digital literacy 
of owners of rural green tourism establishments is the 
main reason for the lack of information about these 
establishments among tour operators and potential 
consumers of domestic tourism services.

Low financial capacity of the population. The 
market cost of connection to fiber-optic networks in 
rural areas for individuals is 2-3 thousand UAH, and 
for individuals – business entities and legal entities - 
an order of magnitude higher.

Excessive level of bureaucracy. Often, telecom 
operators are unable to build infrastructure due to un-
clear and formal failures by local governments and land-
owners where the infrastructure needs to be located.

High cost of renting electric poles.
In order to form a credible own marketing strat-

egy in the global network, which would meet the gen-
erally accepted global requirements for tourism enti-
ties operating in the rural green tourism sector, it is 
also necessary to implement the following measures:

а) to study carefully and deeply the competitive be-
havior of other entities, consumer demand for tourism 
products, as well as analyze their own tourism resources;

b) to constantly update their knowledge of the ex-
isting legal framework in the field of tourism services, 
using business and legal servers;

c) to create a site for a tourist facility that is devel-
oped, promoted and maintained on an ongoing basis;

d) to constantly update advertising materials relat-
ed to the activities of the tourist facility;

e) to assess the market situation, draw adequate
conclusions and make decisions in accordance with 
the analysis [25, p. 329-335].

The updated website of the Union of Rural 
Green Tourism of Ukraine (hereinafter - the RGT Union) 
(https://www.greentour.com.ua/) plays a significant 
role in information, advertising and communication. 
There is a program modernized under European re-
quirements for categorization of services “Ukrainian 
hospitable estate”, which lists the benefits that tour-
ists receive while vacationing in categorized homes. 
Homeowners here use their personal offices to com-
municate with potential tourists. A special section of 
the site is addressed to tourists, which provides rec-
ommendations for organizing a trip to the countryside 
and offers activities. The network of information-ad-
visory and agrotourism centers (IAATC), which start-
ed its activity in 2015 on the basis of successful rural 

tourism estates, plays an important role in conducting 
training events for owners and at the same time in-
forming potential visitors of rural areas [26].

As for the consequences of the COVID-19 pan-
demic in the field of rural green tourism, Ukraine, on 
one hand, is in a relatively better situation than most 
countries, as the share of such tourism product, along 
with other types of domestic and outbound tourism 
is much lower than inbound one. On the other hand, 
Ukrainian rural green tourism enterprises have not re-
ceived a rapid systemic response and protection from 
the government in the form of possible measures to 
support the tourism industry compared to the average 
response and types of measures implemented by the 
governments of neighboring countries and EU mem-
ber states. This has further complicated the situation 
of small and medium-sized businesses operating in 
this field [12].

It is worth noting the foreign experience of 
organizing information interaction of national na-
ture parks with the local population engaged in ru-
ral green tourism and production of environmental-
ly friendly products, which is especially relevant for 
Ukraine and for our study region. Given the high share 
of private farms in agricultural production, it can be 
argued that Ukrainian farmers have the potential to 
grow environmentally friendly products, but with the 
support of public authorities, national nature parks, or 
non-governmental financial organizations [20].

Global digitalization is fully penetrating the 
field of rural green tourism, where it almost complete-
ly changes many business processes, ranging from the 
technology of forming tourism products, including new 
distribution and promotion systems. One of the most 
promising digital technologies is blockchain technology.

The use of blockchain technology opens new 
opportunities for rural green tourism enterprises [27, 
p. 135-141]. Blockchain technology is a distribut-
ed digital database that allows you to do business
in trusted and transparent way without the need for
centralized management. Blockchain is a fundamen-
tally new method of organizing big data, structuring,
recording and storing information in blocks that can
be verified. Platforms based on blockchain technology
ensure the consistency of data and a high level of se-
curity. Blockchain technology has a number of advan-
tages, which include the following:

Distributed agreement  – the database is de-
centralized, which means the absence of centralized 
blockchain management. This allows you to complete-
ly get rid of intermediaries.

Transaction verification is performed using a 
specified set of rules and must be confirmed by all users.

Uniqueness – all transactions are unique and 
there are no duplicates.

Invariance – it is impossible to change the re-
cords added to the blockchain.
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Анотація. Розглянуто сучасний стан та визначено специфіку розвитку підприємств сільського зеленого туризму 
в Україні та закордоном. Встановлено проблеми практичного застосування інформаційного забезпечення 
суб’єктами господарювання, що працюють у цій сфері туризму. Обґрунтовано сутність та необхідність масштабного 
інформаційного забезпечення галузі сільського зеленого туризму та досліджено його особливості. Здійснено 
аналіз інформаційних технологій, що застосовуються сьогодні у площині інформаційного забезпечення сфери 
сільського зеленого туризму. Встановлено вплив світової пандемії COVID-19 на розвиток туристичної галузі в 
Україні. Визначено заходи з продовження інформаційного забезпечення у сфері сільського зеленого туризму в 
умовах адаптивного карантину. Узагальнено пропозиції щодо покращення рівня інформаційного забезпечення 
галузі сільського зеленого туризму.

Ключові слова: сільський зелений туризм, підприємства, розвиток сільських територій, інформаційне 
забезпечення, інформаційні технології, регіон, інформаційна підтримка




